12 ways AI and Machine Learning
can boost your digital marketing
by

1. Content Personalisation
Share the right content witch each customer on the right channel
at the right moment. Tailor the customer experience with speed
and precision using AI-driven personalisation.

2. Recommendation Engines
Improve customer retention or cart value with intelligent
recommendation engines. Use advanced machine learning models
together with customer and behavioural data to make
recommendations that actually convert.

3. Predictive Analytics
Let predictive intelligence drive your digital marketing
decisions by predicting customer behaviour more
accurately. Use predictive churn models to increase
the customer life time value.

4. Streaming Data Analytics
Forget big data, the future is real time. Act immediately
with prescriptive analytics based on streaming
data analytics to engage with the customer using
hyper-relevant content.

5. Marketing Automation
Automate your marketing with conﬁdence using AI and machine
learning. Adjust automation scenarios in real-time and update
qualiﬁcation rules based on customer behaviour.

6. Audience Modelling & Lead Scoring
Expand the reach and effectiveness of your campaigns with smart
segments based on multi-faceted customer proﬁles.
Use advanced behavioural data to generate AI powered segments
and lookalike audiences.

7. Voice Analytics
Collect and analyse data from customers that interact with
voice enabled devices. Transcribe and transform speech data
to enrich customer proﬁles in your CDP.

8. Intelligent Agents
Feed chatbots and virtual assistants with contextual data
in order for them to be effective marketing tools.
Use AI and machine learning to improve a bot’s
recommendations and decision making.

9. Dynamic Pricing
Go beyond traditional demand management and leverage AI to
create uniquely tailored offers at the point of engagement.
Continually adjust pricing to changing customer behaviour and
real-time market factors.

10. Hyper-targeted Advertising
Employ AI to send highly targeted messages to very speciﬁc groups.
Or go one step further and target 1-to-1 ad campaigns tailored for
each speciﬁc customer.

11. High Velocity Data Collection
Collect high velocity data from multiple consumer touch
points to analyse and distribute across systems. Manage
data streams to and from internal or external applications.

12. Attribution Modelling
Capture every single interaction and use machine learning
models that move past last click / ﬁrst click interactions.
Employ AI based attribution modelling to make smarter decisions.
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